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Abstract-

This Research Paper Examined Consumer Behavior, Of Online Shopping, Whether They Are
Satisfied Or Not, And Its Problems Arise In Online Shopping. In This Paper, Young Age 15-25,
Medium Age 26-35 And 35 or More, Most Of The Younger-Aged People Buy Electronics And
Gadgets, Fashion And Apparel Things and Electronics parts. In a Shopping Number Of Factor That
Affect Online Shopping, Like Personal Data Stolen, Breach Of Privacy, Customer Service
Problems, Fake Reviews, Misusage Of Bank Details, Delay In Delivery. Giving Solutions For
Problems That Arise In Online Shopping, Like Changing Passwords On A Regular Basis, If Wrong
Delivery, Receive Contact With Customer Service Immediately And Share The Order Details.
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Introduction-

E-Commerce Is A Subset Of E-Business, Which Means It's A Powerful Selling Tool And A
Straight Distribution System, Whereas The Straight Distribution System Is An Alternative Way To
Deliver Goods To Customers As Opposed To The Conventional Distribution Process, Which Relies
On Middlemen Like Jobbers, Wholesalers, And Retailers. The E-Commerce System, To Put It
Simply, Is Comparable To The Direct Distribution System In That It Uses Websites To Collect
Product Orders And Transmits Goods And Services Directly From Producers To End Users,
Cutting Out The Intermediaries From The Distribution Process [1]. E-Commerce Is The Practice Of
Buying And Selling Goods And Services Online While Transferring Funds And Other Types Of
Information To Complete The Transactions [2].

Convenience, Lower Costs, A Larger Selection, Price Comparison, And Compulsive Buying Are A
Few Of The Factors Increasing Consumers To Opt For Online Shopping.

© 2024 by The Author(s). ISSN: 1307-1637 International journal of economic perspectives is licensed under a Creative Commons
Attribution 4.0 International License.
Submitted: 27Nov 2023, Revised: 09 Dec 2023, Accepted: 18 Jan 2024, Published: Feb 2024

58



Sharma (February 2024). A Study of Consumer Behavior of Selected E-Commerce Sectors and Platforms
Operating In India

International Journal of Economic Perspectives,18(02) 58-64
ISSN: 1307-1637 UGC CARE GROUP I
Retrieved from https://ijeponline.com/index.php/journal

Review of Literature

Guo Jun And Noor Ismawati Jaafar (2011), “A Study On Consumers' Attitude Towards Online
Shopping In China <> Explored The Attitudes Of Consumers On Internet Buying. Reputation And
The Advertising Strategy Were Shown To Have A Strong Favorable Impact On Consumers’
Attitudes On Online Buying. Local’s Attitudes and Behaviors toward Internet Purchasing Are
Influenced by Their Reality and Culture. [3]

Zuroni And Goh (2012), “’Factors Influencing Consumers’ Attitudes Towards E- Commerce
Purchases Through Online Shopping’’ Revealed That The Consumer's Attitude Toward Making An
Online Purchase Was Significantly Influenced By Their E- Commerce Experience, Assessment Of
The Product, And Customer Service. The Study Came To The Conclusion That There Is No
Discernible Association Between Consumer Risk And E-Commerce Transactions Made Through
Online Shopping.[4]

Dr. Supriyo Patra[2021], “A Study On Consumer Behavior Towards Online Shopping In Kolkata’’
How Often And How Much They Spend On A Single Purchase, As Well As The Factors That
Influence Online Purchases And Payment Gateway Selection. The Main Factors Influencing Their
Opinion Were The Different Discounts, Simple Payment Options, Simple Return Policies, And
Prompt And Expedited Delivery.[5]

Manjit Kaur Chauhan And Hemani Malhotra [2015, “Consumers’ Behavior Towards Online”’
Customers' Purchasing Behavior When They Shop Online Is Significantly Influenced By Their
Online Buying Experiences, Perceptions Of Products, Safety Concerns With Online Payments, And
Customer Service.[6]

Kothari And Maindargi (2016) In This Research Work, “A Study On Customers Attitude Towards
Online Shopping In India And Its Impact’> Observed That Clients Can Save Time And Money By
Purchasing Online. Customers Are Attracted To Online Shopping By Its Many Advantages, Which
Include Comprehensive Product Information, A Simple Payment Method, The Ability To Compare
Prices, And An Entirely Hassle-Free Shopping Experience.[7]

Significance of Research Study-

These Research Studies On E-Commerce Have Contributed To A Better Understanding Of
Stakeholders Who Read This Paper Will Be Able To Determine Which Companies Grow Fast,
Creating Good Returns, And Offering Safe Investment Opportunities. Editors And Bloggers Will
Also Benefit From This Research Study's Understanding Of The Rapidly Expanding E-Commerce
Platform, Consumer Preferences, And Market Demand. Gives Online Retailers An Opportunity To
Better Understand And Reassess Marketing Tactics In Order To Thrive In The Market, As Well As
To Comprehend Consumer Demand In Virtual Marketplaces And Enhance The Quality Of Online
Shopping Experiences. This Study Aims To Educate Customers On The Benefits And Drawbacks
Of Both Online And
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Objectives-

To Study The Consumer Demand Of Selected E-Commerce Sectors And Platforms Operating In
India.

Study The Consumer Satisfaction After Using The E-Commerce Platforms.

Hypothesis — 1

(HO):- There Is No Significant Difference Between The Consumer Demand Of Selected E-
Commerce Sectors And Platforms Operating In India.

(H1):- There Is A Significant Difference Between The Consumer Demand Of Selected E-
Commerce Sectors And Platforms Operating In India.

Hypothesis — 2
(Ho):-There Is No Significant Difference Between The Consumer Satisfactions After Using The E-
Commerce Platforms.

(H1):- There Is A Significant Difference Between The Consumer Satisfactions After Using The E-
Commerce Platforms.

Research Methodology-

The Study Will Use Both Primary And Secondary Data To Achieve Its Goal. Using The Direct
Personal Interview Approach And Questionnaire Method, Primary Data Will Be Gathered From
Chhattisgarh State Customers. There Will Be Forced Responses and Multiple Choice Questions In
The Questionnaire. However, Secondary Data Were Also Gathered Through Reading Articles From
Newspapers, Magazines, Books, And Journals, Among Other Sources.

Limitations of the Study

Several Limitations Could Be Identified In This Analysis. Respondent Biases May Have An Impact
On The Study's Findings. The Results Of The Research May Be Impacted By Respondents'
Unwillingness To Share Their Responses. The Results Of The Study May Soon Become Old,
Which Would Reduce Their Value In The Long Run. When It Comes To E- Commerce, Consumer
Behavior Is Changing Quickly Because Of Both Shifting Preferences And Technology
Improvements. 9]

Analysis of product demands by consumers

Age: Electronics And Fashion And Beauty And Home And Books And
Gadgets: Apparel; Personal Care: Kitchen: Education:
15-25 45% 35% 2% 2% 10%
26-35 33% 40% | 12% 8% 7%
35 Or More 26% 30% 28% 11% 5%

Table .01 Source: - © Statista 2023, A. Minhas, Nov 1, 2023[11]

Analysis of Consumer Satisfaction After Using E-Commerce Platforms
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1. Which E-Commerce Platform Do You Use Most 2. What Kinds OF Products Do You Purchase= From &n
Frequenthy? Online
Stor=# &
i aa B
) e ¥
& Ove
' "

interpretation: - Here, In 4 Miced Review Recstead By
interpretation: The Abowe Table &nd Diagram Show That | Consumers, People Purchase Products Because There A
A&mazon ls Maost Popular One Bzguse OF Mast Popular. Mecessities. Nesds And Reguirements. Figure 2
Swgilability OF Product ls Probably Sure Customer Service
For &mazon ls Better, Prime Membership Bensfits.

Figure.1

3. Which Online Shopping Featwre Did You Like? 4. Which Payment Type &re You Using?

interpretation: - Home Delivery And Easily Return EA | Interpretation: - In India, Most The People Live Dutsid =, Where

Faworite One Of All, Bzcause In Offlinz Shopping. Cash Payments Lre Widely Used &nd Few Are Paid By Cards
Shaopkezpers Take Ectra Amount For Delreery And &nd Online Phaone Pay. Figure 4
Products Are NotEasily R=turned. Figure 3
5. Do You Feel Satisfied With The Online Store’s . Subsoribing & Prime Memberchip s Really Worth b
Dl ry® . .

[ W

& i s

Interpretation: -

interpretation: - Average Responses Are Recsieed On | Subscribing & Prime Membership ls Really Warth For Thas=
The Delieery Time O E-Commence. Mast OFf The Time, & | Wha Regular Purchase &nd Using Their Prime ke miber Bens=fis
Minimum OF 5 To 7 Days For Average Delivery Products. | BEx. TV Channels, Fast Defivery. Figure 6

Figure 5

Interpretation: - Consumers Are Completely Satisfied With The Return Policy Of E-Commerce. If
Any Product Return Option Is Available, Then The Product Is Easily Return And Money Is Also
Refund Quickly. Figure.8
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7. Why You Choose To Purchase Goods On Online Site?

7.0id You Give any Feedback After Buying Something? 8. DoYou Feelsatisfied With The Return Policy OF Online
Platforms?

reye

Interpretation: - Consumer Give Their Feedback While  Interpretation: - Consumers Are Completely Satisfied with The

They Receive Products Invery Good Or Bad Condition. Return Policy Of E-Commerce. If Amy Product Return Option 12

Figure.7 Available, Then The Product 15 Easily Return &nd Maoney |5 Also
Refund Quickly. Figure.g

4. Why You Choose To Purchase Gopds On Online Site? 10, Do You Continue To Use E-Commerce Im The Future Or
Not?

Interpretation: - Majorhy Consumers Want To Continue With E-

Interpretation: - Online Discounts &re & Big Reason To .
Commerce.  Figure. 10

Buy Goods Online And Easy Replace And Refund, Croved
Avoidance, Finding Rare, One-0ff, &And "Graif Items,
Time 5aves. Figure.

Table.l Explanation: - Young People Between The Ages Of 15 And 25 Usually Buy More
Electronics And Gadgets Like Laptops, Tablets, And Smartphones Than They Do Clothes, Shoes,
Or Other Accessories. They Also Spend Money On Cosmetics And Home And Kitchen Appliances,
And A Small Percentage Of These Individuals Also Like To Buy Books And Novels. The 2nd
Younger Generation Age Between 26 And 36 Mostly Buy Fashion Products. One Of The Reasons
Is That, At The Age Of 25 Or More, Many People Are Doing Jobs And A Secure Life Doing
Shopping As They Want And Electronics And Gadgets Are Purchased. 35 Year Or More Age
People Do Some Mixed Type Of Shopping.

Conclusion-

In this paper we explored A Significant Shift in Consumer Behavior Favoring Online Shopping Due
To Ease of Use, Time and Fuel Savings, The Ability to Shop Whenever You Want, And A Large
Variety. There Is A Relationship Between Post-Purchase Behaviors And Demographic Factors
Such Location, Gender, Age Group, Family Size, And Monthly Income. One Of The
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Biggest Issues Facing Internet Shopping Sites Is Consumer Data Privacy. It Is Important To Take
The Right Precautions To Preserve The Privacy Of Customer Data. The Study Also Showed That
Consumers Prefer To Shop Offline Because They Feel More Comfortable About Their Personal
Information, Payment Options, And Product Quality. Personalized Advertising Strategies And
Efficient Interfaces For Consumers And Mention Solution For Problems Arises In Online Shopping
Use Of Reputable Payment Options, Such As Trustworthy Payment Wallets Or Credit/Debit Cards,
Prior To Buying, Read Customer Reviews And Product Ratings, If Receiving The Wrong Item Or
Variant Contact With Customer Service Immediately And Share The Order Details, For Security
Breaches Make Use Of Secure Networks. Don't Lose Your Login Information. Change Passwords
on a Regular Basis. Keep An Eye Out For Any Unlawful Transactions On Your Bank Statements.
The Study Shows That There Is A Positive Impact On Consumer Demand For Selected E-
Commerce Sectors And Platforms Operating In India In Urban areas, the Average Person Using an
Online Platform To Purchase The Good And Future Of E-Commerce Is Also Wide And Bright. In
The Analysis And Research In This Research Paper, We Find That There Is A Positive Impact On
Consumer Satisfaction. After Using The E-Commerce Platforms, Most Customers, Once Using
Platform Continue With Such Sites.
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